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China’s strong appeal is primarily due to favorable 
conditions in terms of fi nancial purchasing criteria 

and charging-related factors.
Domestic brands are the most attractive, and
German brands lead in trust across all markets.
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Market att racti veness
Index value: Germany 2024 = 100

4. FRANCE 
94.6 Points

2. US
114.4 Points

3. GERMANY
108.4 Points

1. CHINA
133.5 Points

EV Attractiveness Index 2025 – International comparison

1 Average of the vehicle off erings considered; 2 Number of fast-charging points per km²; 
3 Share of surveyed drivers who tend to trust the quality of individual OEMs
Source: Handelsblatt  Research Insti tute / BearingPoint


