
The study surveyed over 600 respondents in China, Germany and the USA about their expectations and preferences for digital services and willingness to pay 
for each service category. The respondents were 35 years old on average and owned a car (less than ten years old and in the mid-to-high-end price range).
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(Features that protect the driver and 
passengers from danger and harm)

(Location-based services, information, 
weather, and concierge services)

(Provision of comfort through equipment and 
features that facilitate the driving experience)

(Features designed for entertaining 
occupants)
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