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Angelini Pharma is a top international healthcare group, specializing in Mental Health
and Epilepsy, and a leading player in the Consumer Health segment. Operating in over 70
countries, it employs nearly 3,000 people and partners with international pharmaceutical
groups.

Looking for innovative features to improve communication

Angelini Pharma is a leading integrated pharmaceutical company with a direct presence in 20 countries and
products marketed in around 70 countries. Having innovation at its core, the company is continuously engaged
in pioneering high-quality solutions for healthcare professionals. As such, implementing state-of-the-art
technologies for effective communication is always a priority for the company.

Angelini Pharma wanted to leverage the full potential of Salesforce and switch to a more collaborative,
interactive approach for its global teams, aiming to improve overall operational efficiency. The company also
sought to increase engagement with healthcare professionals by going beyond the standard approach of its
online communication campaigns.

Customizing a seamless experience to engage with
healthcare professionals

Together with Angelini Pharma, BearingPoint developed a customer-centric and co-creative approach
based on three main pillars. First, a two-way communication channel was established with Angeliners to
collaborate on the creation of new Salesforce features to meet their specific needs. Salesforce users were
encouraged to submit ideas that were then analyzed and if considered appealing, integrated into the tool,
making it a valuable asset across the organization. BearingPoint created Salesforce journeys and new email
templates for personalized and targeted communication with healthcare professionals (HCPs). Additionally,
BearingPoint enriched Salesforce with relevant information, such as HCPs behavior insights, to further
enhance their experience.

The second pillar was the Salesforce Marketing Cloud Academy, an annual training program to pr
Angelini Pharma’s Digital Medicine team to take full advantage of Salesforce’s capabilities.

Finally, BearingPoint offered Angelini Pharma continuous consultancy for customizing
new, useful Salesforce features, as well as extensive technical support for day-to-da:
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